
201

am Tavis miznebi

am Tavis wakiTxvis Semdeg Tqven
unda SegeZloT:

♦ mogvceT samomxmareblo bazris gan-
marteba da aagoT samomxmareblo qcevis
martivi modeli saqonlis SeZenisas

♦ mogviyveT, Tu kultura, subkultura
da sazogadoebrivi klasisadmi mikuTvneba
ra zegavlenas axdens momxmarebelTa sa-
momxmareblo qcevaze

♦ mogviyveT, Tu momxmarebelTa piradi
Tvisebebi da ZiriTadi fsiqologiuri faq-
torebi rogor zemoqmedeben maT gadaw-
yvetilebebze yidvis dros

♦ axseniT, Tu rogor gansxvavdeba samom-
xmareblo gadawyvetilebaTa miRebis procesi
yidvis tipisagan damokidebulebiT

♦ aRweroT samomxmareblo gadawyveti-
lebis da samomxmareblo arCevanis miRebis
etapebi

Sesavali

samomxmareblo qceva erTob rTulia.
myidvelTa qcevis gagebas centraluri ad-
gili ukavia marketingmenejmentSi. market-
ingmenejmenti unda daiwyos momxmareb­lis
gagebidan.

es Tavi eZRvneba samomxmareblo qcevas

da samomxmareblo bazrebs.
momxmarebelTa samomxmareblo qce-

va saboloo momxmarebelTa individebi-
sa da ojaxebis samomxmareblo qcevaa,
romlebic iZenen saqonelsa da momsaxu-
rebebs piradi moxmarebisaTvis.

saboloo momxmareblebi yvelani erTad
samomxmareblo bazars Seadgenen.

samomxmareblo bazariyvela indivi-
di da ojaxia, romlebic saqonelsa da
momsaxurebas iZenen piradi moxmarebisa-
Tvis .

msoflio samomxmareblo bazars daaxloe-
biT 7 mlrd kaci Seadgens, magram msoflio
msyidvelobiTi unaris 70% miliard adamian-
ze modis, romlebic CrdiloeT amerikaSi, dasav-
leT evropasa, da iaponiaSi cxovroben. momxma-
reblebi Zlier gansxvavdebian asakis, Semosav-
lebis, ganaTlebis donis da gemovnebis mixed-
viT. principebi, romelTa safeZvelze momx-
mareblebi irCeven saqonelsa da momsaxurebebs,
ganpirobebulia mTeli rigi faqtorebiT.
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leqcia mexuTe

samomxmareblo bazrebi

g e g m a:

ç Sesavali

ç myidvelis qcevis modelebi

ç myidvelTa qcevaze zemoqmedi faqtorebi

ç momxmareblis mier gadawyvetilebaTa miRebis procesi

ç momxmarebelTa qcevis tipebi yidvis Sesaxeb gadawyvetilebaTa

miRebis procesSi

ç axal saqonelTa yidvis Sesaxeb gadawyvetilebis miReba

ç samomxmareblo qceva sxvadasxva qveyanaSi

ç ZiriTadi koncefciebis mimoxilva

ra minda me? yvelaferi! rodis minda me amisi miReba? axla!
grafiti [avtori ucnobia]
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myidvelis qcevis modelebi

winaT gamyidvelebs SeeZloT kargad
gaegoT momxmareblebisaTvis, ramdenadac
yoveldRiurad TviTon yiddnen maTze
saqonels. firmebisa da bazrebis masStabe-
bis zrdiT daikarga kompaniis pirdapiri
kontaqti myidvelebTan, amitom isini iZu-
lebulebi arian Seiswavlon TavianTi mo-
mxmareblebi.

mTavari kiTxva, romelzec marketol-
ogebma unda upasuxon: momxmareblebi ro­gor
reagireben marketingul stimulebze? kompa-
nia, romelmac icis, Tu momxmareblebi rogor
ekidebian mis saqonels, fass da reklamas,
upiratesobas Rebulobs konkurentebis
winaSe. amitom kompaniebi seriozulad Seis-
wavlian marketinguli stimulebisa da sa-
momxmareblo reaqciis urTierTkavSirs.
amaSi maT samomxmareblo qcevis modeli
„stimulireaqcia”exmareba (nax. 5.1).

marketingis safuZvelia: saqoneli, fasi,
ganawileba da winwaweva. sxva stimulebs
miekuTvneba globaluri Zalebi, romlebic
momxmareblis garemomcvel garemoSi mo-
qmedeben: ekonomikuri, teqnologiuri, poli-
tikuri da kulturuli. yvela es stimuli
Tavs iyris momxmareblis „Sav yuTSi”, sad-
ac gardaiqmneba Sesaswavl samomxmareblo
reaqciaTa erTobliobad (ix. nax. 5.1): saqon-
lis, savaWro markis da savaWro Suamavlis
SerCeva, yidvis dro da moculoba.

marketologma unda gaigos, Tu stimule-
bi rogor gardaiqmneba reaqciad momxma-
reblis „Savi yuTis” SigniT. jer erTi, sti-
mulebis aRqma da reaqcia damokidebulia
myidvelis Taviseburebebze. meore, myidve-
lis qcevaze zegvlenas axdens mis mier
gadawyvetilebis miRebis procesi. Tavda-
pirvelad Cven ganvixilavT Tu myidvelis
maxasiaTeblebi ra zegavlenas axdenen mis
samomxmareblo qcevaze, xolo Semdeg
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gaverkve­viT samomxmareblo gadawyvetile-
baTa miRebis procesSi. TvalsaCino mod-
elebi dagvex­ma­re­bian momxmarebelTa gage-
baSi, gvikarnaxeben swor kiTxvebs da gvas-
wavlian zegavlenis moxdenas myidvelebze.

myidvelTa qcevaze zemoqmedi
faqtorebi

myidvelis SerCevaze arsebiTad zemo-
qmedebs kulturuli, socialuri, pirovnu­li
da fsiqologiuri faqtorebi (nax.5.2).

marketologebi uflebamosilebi ar
arian am faqtorTa umetesobaze, magram maT
isini unda icnobdnen. am Tavis manZilze
Cven ganvixilavT hipoTezur momxmarebels,
ana floress. ana gaTxovilia, umaRlesi
ganaTlebiT, muSaobs brendmenejerad msx-
vil kompaniaSi. mas surs cifruli fotoa-
paratis yidva, rom Tan waiRos Svebuleba-
Si. ganvixiloT Tu rogor arCevs igi fo-
toaparatis models.

kulturuli faqtorebi zegavlenas ax-
denen samomxmareblo qcevaze. marketologma
unda icodes, Tu ra aris kultura, subkul-
tura da sazogadoebrivi klasi.

kultura esaa sabazo faseulobeb-
is, moTxovnilebaTa da Cvevebis erTo-
blioba, romelsac sazogadoebis wevrs
ojaxi da sxva socialuri institute-
bi gadaunergaven.

izrdeba ra sazogadoebaSi, bavSvi saba-
zo faseulobebs, mrwamss, moTxovnilebebs
da Cvevebs gadaiRebs ojaxis da sxva mniS-
vnelovani socialuri institutebisagan.
anas tipiuri dasavluri sazogadoebrivi
faseulobebi gaaCnia: igi afasebs pirad miR-
wevebs da warmatebas, muSaobas, praqtiku-
lobas, karg fizikur formas da janmrTe-
lobas.

marketologebi cdiloben Tvalyuri
miadevnon kulturul Zvrebs, raTa warmoidg-
inon axali saqoneli, romelzec SeiZleba
gaCndes moTxovnileba. magaliTad, axal-
gazrdobis aRqmam, rogorc warmatebis erT-
erTma mniSvnelovanma faqtorma, warmoSva
janmrTelobis da kargi fizikuri formis
maRali faseuloba, ris Sedegadac warmoiSva
sportuli aRWurvilobis da tansacmlis,
dabalkaloriuli sakvebis, naturaluri
produqtebis da aseve momsaxurebis mZlavri
industria jandacvis da fizikuri formis
SenarCunebis sferoSi.

mzardma moTxovnilebam Tavisufal
droze, moTxovnis gadideba gamoiwvia iseT
saqo­nelsa da momsaxurebaze, romelic ko-
mforts qmnis, iseTze, rogoricaa mikrotal-
Ruri Rumelebi da swrafi momzadebis produ-
qtebi. momxmareblebi mTeli msofliodan
sul ufro zrunaven jansaR kvebaze. maT
aseve Rlis maRaziebSi siaruli da ojax-
uri trapezis momzadeba. ukanaskneli 20
wlis manZilze saojaxo sadilis momzade-
bis saSualo xangrZlivoba 1 saaTidan 20
wuTamde Semcirda. momxmareblebi SeSfoTe-
bas gamoTqvamen kvebis produqtebis Semad-
genlobiT, amitom izrdeba sasargeblo da
janmrTeli sakvebis bazari.

sakvebis miReba gansakuTrebuli mov-
lenidan Cveulebriv qmedebad gadaiqceva,
romelsac SeiZleba Tan axldes raRac sxva
procesimegobrebTan Sexvedra restornis
araformalur viTarebaSi,an telegadaceme-
bis gadaTvaliereba. mravali momxmarebe-
li mets ar iZens tradiciul servizebs, da
gadadian erTjerad plastikur WurWelze.

nebismieri kultura moicavs ramdenime
subkulturas .

subkultura adamianTa jgufia, ro-
melic emxroba faseulobaTa erTnair
sistemas da saerTo sasicocxlo
gamocdilebas da mdgomareobas emyare-
ba sazogadoebaSi.

subkulturebiadamianTa jgufebia, rom-
lebic gaerTianebulia erovnuli, religiuri,
rasobrivi an geografiuli niSniT. mravali
subkultura mniSvnelovan sabazro segments
warmoadgens, da kompaniebi xSirad maTTvis
specialurad SeimuSaveben saqonels da marke-
tingul programebs. kompania gigantebi xSir-
ad mxedvelobidan uSveben subkulturebs, da
es qmnis sabazro SesaZleblobebs ufro ge-
rgiliani kompaniebisaTvis.

ana floresis samomxmareblo Cvevebze,
ise rogorc yvela danarCen adamianTa qce-
vaze, zegavlenas axdens misi mikuTvneba sub-
kulturisadmi, gansazRvravs ra mis mjobine-
bebs WamaSi, tansacmlis arCevans, Tavisufa-
li drois da karieruli miznebis gatareb-
is xerxebs. subkulturebi fotogadaRebis
process sxvadasxva mniSvnelobas aZleven,
da aman SeiZleba zegavlena iqonios rogorc
anas interesze fotokamerebisad­mi, ise mis
arCevanze gansazRvruli markis fotoa-
paratze.

praqtikulad nebismieri sazogadoeba
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gulisxmobs klasobrivi struqturis gan-
sazRvrul formas.

sazogadoebrivi klasebi sazogadoe-
bis SedarebiT stabiluri da mowes-
rigebuli jgufebia, romlis wevrebic
erTnairi faseulobebiT, interesebiT
da CvevebiT xasiaTdebian.

dedamiwis sxvadasxva nawilebi ara mxo-
lod sxvadasxva klasobrivi struqturiT
xasiaTdebian. rombiseburi klasificacia
(cota adamianebi yvelaze maRal da yve-
laze dabal fenebSi, xolo umetesobaSua-
Sia) tipiuria ganviTarebuli qveynebisaTvis,
Tumca iaponuri da skandinaviuri sqemebi
ufro „brtyelebia”. laTinuri amerikis da
afrikis ufro naklebganviTarebul qveyneb-
Si struqtura piramidalur xasiaTs atarebs,
amasTan piramidis safuZvelSi imyofebian
mosaxleobis yvelaze ufro Raribi fenebi.
qveynebis ganviTarebis kvalobaze, maTi kla-
sobrivi struqtura rombisebur sqemas uax-
lovdeba, Tumca dRes garRveva mdidrebsa
da Raribebs Soris inglisurenovan qvey-
nebSi farTovdeba.

zogierTi klasobrivi dayofa samomx-
mareblo qcevaze, sxvebze ufro Zlier ze-
gavlenas axdens. ganviTarebuli qveynebis
umaRlesi klasebi erTmaneTs gvanan, rasac
ver vityviT danarCen mosaxleobaze. amaze
aSeneben TavianT strategias fufunebis
sagnebis iseTi msoflio mwarmoeblebi,
rogoricaa Burberry, Tag Haueri da Mont Blanci.
sazogadoebis ufro dabali fenebi Cveu-
lebriv ufro metad arian damokidebuli
kulturuli garemosagan, Tumca yvela kla-
sis axalgazrdoba ukve arc ise aris mibmu-
li masze da upiratesobas aZlevs msof-
lio axalgazrdul brendebs, iseTebs, rogor-
icaa  ike, CocaCola da Swatchi.

ana floress profesia saSualebas aZ-
levs mivakuTvnoT igi saSualo donis xel-
mZRvanelebs da profesionalebs, Tumca man
miznad ki daisaxa topmenejeris donis miR-
weva. mis megobrebs da naTesavebs, romlebic
sazogadoebis umaRles fenebs warmoadgenen,
ZviradRirebuli fotokamerebi gaaCniaT.

samomxmareblo qcevaze aseve zegavle-
nas axdens iseTi faqtorebi, rogoricaa
momxmarebelTa mcire jgufebi, ojaxi socia-
luri rolebi da statusi. am faqtorebs
SeuZliaT arsebiTi zegavlena moaxdinon
samomxmareblo reaqciebze.

jgufebi zegavlenas axdenen adamianis

qcevaze.
sawevro koleqtivijgufi, romelsac

adamiani miekuTvneba, romelic uSualo
zegavlenas axdens mis qcevaze.

zogierTi jgufebi pirveladia: masTan
urTierTqmedeba regularul, magram arafor-
malur xasiaTs atarebs; esaa ojaxi, mego-
brebi, mezoblebi da kolegebi samsaxuri-
dan. bavSvebi gansakuTrebiT eqvemdebarebi-
an aseTi jgufebis sazogadoebriv zegav-
lenas. sxva jgufebi, meoradi, ufro for-
maluria, da masTan urTierTqmedeba nakle-
bregularuli. maT miekuTvneba religiuri
organizaciebi, profesiuli gaerTianebebi
da profkavSirebi.

referentuli jgufebi is jgufebia,
romelTa wevrebi pirdapir an arapirdap-
ir etalons warmoadgenen SedarebisaT-
vis, magaliTebs mibaZvisaTvis individ-
is mrwamsis an Cvevebis formirebisas.

sasurveli jgufi ki is jgufia,
romlisadmi adamians surs mikuTvne-
ba .

sasurveli jgufisadmi adamians unda
mikuTvneba: axalgazrda gulSematkivari ba-
Zavs devid beqhems, xolo mozardi gogona
qeds ixris britni spirsis winaSe. isini
sakuTar Tavs TavianT idolebTan aigiveb-
en, Tumca piradad ar kontaqtoben maTTan.

marketologebi cdiloben TavianTi miz-
nobrivi momxmareblebis referentuli jgu-
febis gansazRvras. referentuli jgufebi
inergaven axal Cvevebs da sasicocxlo stils
da zegavlenas axdenen adamianis TviTSe-
fasebasa da mrwamsze, da aseve qmnian wesebs,
romelTac SeuZliaT zegavlena moaxdinon
samomxmareblo arCevansa da brendze.

im saqonelTa da savaWro markebis mwar-
moeblebma, romlebic jgufebis zewolas
ganicdian, unda eZebon mosazrebaTa kanon-
mdeblebze referentuli jgufebis war-
momadgenlebze zemoqmedbis xerxebi, rom-
lebic gansakuTrebuli Cvevebis, codnis,
piradi Tvisebebis an sxva niSnebiT zegav-
lenas axdenen sxva adamianebze.

jgufuri zegavlenis mniSvneloba sxva-
dasxvanairia, saqonlisa da mwarmoeblebi-
sagan damokidebulebiT, magram yvelaze ufro
Zlier igi vlindeba seriozul Sena­ZenTa
SemTxvevaSi. 5.3. naxazze naCvenebia, Tu jgufs
rogor SeuZlia zegavlena moaxdinos saqon-
lis da savaWro markis SerCevaze produ-
qciis oTxi tipisaTvis: fufunebis sagnebi
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sazogadoebrivi moxmarebisaTvis, fufuneb-
is sagnebi kerZo moxmarebisaTvis, pirveli
moTxovnilebis sagnebi sazogadoebrivi
moxmarebisaTvis da pirveli moxmarebis
sagnebi kerZo moxmarebisaTvis.

ojaxis wevrebma SeiZleba arsebiTi zega-
vlena moaxdinon myidvelis qcevaze. myidve-
lis cxovrebaSi SeiZleba gamovyoT ori ojaxi.
myidvelis mSoblebi maorientirebeli ojax-
iadamians religiur, politikur, ekonomikur
orientirebs unergavs da aseve sakuTari Tavis
pativiscemasa da siyvaruls. im qveynebSi, sa-
dac mSoblebi ganagrZoben cxovrebas Tavis
SvilebTan, maTi zegavlena SeiZleba gadamw-
yveti iyos. meuRle da SvilebiaRwarmoebadi
ojaxipirdapir zegavlenas axdenen myidvelis
yoveldRiur qcevaze. es ojaxi momxmarebel-
Ta yvelaze ufro mniSvnelovani muStruli
gaerTianebaa sazogadoebaSi da igi dawvri-
lebiT aris Seswavlili.

qmris da colis monawileoba damokide-
bulia saqonlis kategoriasa da yidvis pro-
cesis stadiaze. rolebi yidvis procesSi
icvleba, momxmarebelTa cxovrebis wesis
SecvliT. mTel msoflioSi colebi dasaqme-

bulia yidvebiT, gansakuTrebiT kvebis
produqtebisa,saojaxo sagnebisa da tansac-
mlisa. sxvaTa Soris, axla, rodesac ganvi-
Tarebul qveynebSi qalTa 60% muSaobs, situ-
acia icvleba. dasavleT evropaSi ZviradR-
irebuli kompaqturi avtomanqanebis gayid-
vebi izrdebian im qalebis wyalobiT, rom-
lebic manqanebs TavianTTvis iZenen|.

ZviradRirebul saqonelTa da momsaxure-
bis SemTxvevaSi colebi da qmrebi ufro
xSirad Rebuloben erTobliv gadawyvetile-
bas. ana florensis qmars SeuZlia iTamaSos
gavleniani piris roli gadawyvetilebis miRe-
bis procesSi fotoaparatis SeZenis Sesaxeb,
magram gadawyvetlebis miRebis mTavari sub-
ieqti, myidvelad da gamomyeneblad rCeba ana.

 momxmarebelTa roli saqonlis
SeZenis dros

damoukidebeli sameurneo erTeu-
liyvela adamiania, romlebic monawi-
leobas Rebuloben gadawyvetilebaTa
miRebis procesSi momxmareblis mier
saqonlis yidvis Sesaxeb da zegavle-
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nas axdens masze.
sasicocxlo ciklis stadiebi Tumca ucv-

leli rCeba, cvlilebebi cxovrebis stilSi
imas iwvevs, rom moTxovna romelime saqone-
lze ecema, xolo sxvebze izrdeba.

specialistebma aseve gansazRvres sasi-
cocxli ciklis fsiqologiuri etapebi. ana
floresi SeiZleba cxovrebiT kmayofili
brendmenejeris da colis rolidan daukma-
yofilebeli adamianis rolisaken gardama-
val stadiaze imyofeba, romelic TviTre-
alizaciis axal gzebs eZebs. SesaZloa swo-
red es cvlileba gaxda anas interesis mi-
zezi fotografiisadmi. marketologebma

yuradReba unda dauTmon samomxmareblo
interesebis cvlilebas, romlebic SeiZle-
ba Tan axldes am gardamaval periods moz-
rdil adamianebSi.

adamianis saqmianobis saxeoba zegavle-
nas axdens im saqonelsa da momsaxurebaze,
romelTac igi iZens. sawarmoo sferos ad-
amianebi met samuSao tansacmels iZenen,
xolo ofisis momuSaveebikostumebs. kompa-
niebi cdiloben gansazRvron jgufis saqmi-
anobis saxeoba, romelic gazrdil inter-
ess avlens maTi produqciisadmi. kompanie-
bi SeiZleba daspecialdnen kidevac saqonel-
Ta Seqmnaze gansazRvruli profesiis war-

cxrili 5.2. ojaxis sasicocxlo ciklis etapebi

cxrili 5.3. cxovrebis wesis klasifikacia
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momadgenlebisaTvis.
adamianis materialuri mdgomareoba

aseve zegavlenas axdens saqonlis arCevan-
ze. ana floress SeuZlia SeiZinos profe-
siuli cifruli kamera 5 aT. evrod, Tuki
moindomebs da mas Tavisufali saxsrebi,
danazogebi an fulis sesxebis SesaZlebloba
eqneba. im saaqonelTa gamyidvelebi, romel-
Ta SeZena damokidebulia klientebis Semo-
savalze, akvirdebian tendenciebs jamagiris,
danazogebis, da sargeblis ganakveTebis
doneSi. Tuki ekonomikuri maCveneblebi
daqveiTebaze miuTiTeben, maSin marketol-
ogebi gadaxedaven TavianT saqonelTa
dizains, pozicirebis meTodebs da fasebs.

erTi subkulturis, sazogadoebrivi fe-
nis da saqmianobis saxeobis warmomadgen-
lebs SeuZliaT ataron cxovrebis sruli-
ad gansxvavebuli wesi.

cxobrebis wesiadamianis yoveldRiu-
ri cxovrebis Taviseburebebia, romlebic
gamosaxulia mis qcevebSi, interesebsa
da mrwamsSi.

cxobrebis wesi es raRac ufro metia,
vidre adamianis xasiaTi an sazogadoebrivi
fena, ronelsac igi miekuTvneba. cxobrebis
wesis Sefasebis meTodikas fsiqografika
ewodeba.

fsiqografika cxovrebis sxvadasxva

wesebis gazomvisa da klasifikaciis me-
Todikaa, romelic ZiriTad maCvenebel-
Ta: saqmianobis, interesebis da rwmeneb-
is SefasebaSi mdgomareobs.

fsiqografikis ZiriTadi cvladebi mo-
tanilia 7.3. cxrilSi.pirveli sami sveti
cnobilia saqmianobis,interesebisa da rwme-
nebis saxelwodebiT. ramdenile kvleviTma
kompaniam Seqmna cxovrebis wesis klasifika-
cia. yvelaze ufro farTed gamoiyeneba
faseulobisa da cxovrebis wesis tipolo-
gia (VALS-i), romelic warmoadgina kompania
SRI-m. VALS-is klasifikacia momxmareblebs
yofs 9 jgufad cxovrebis wesisagan damok-
idebulebiT da saSinao orientaciis Sesa-
bamisad (magaliTad, „gamomcdelebi”), sagar-
eo orientaciiT („warmatebulebi”, „saerTo
nakadis warmomadgenlebi”) an materialuri
motivaciiT („sikvdils gadarCenilebi”).

klasifikacia ori tipis idealebs gamoy-
ofs: tradiciuli faseulobebi, iseTebi,
rogorebicaa gulmodgine Sroma, ayvaveba,
religia, patiosneba, kargi manerebi mosmena;
materialuri faseulobebi, romlebic dakav-
Sirebulia sakuTrebasTan da usafrTxoe­bis
moTxovnasTan. am idealebis safuZvelze
kompania SINUS-ma Seqmna sazogadoebrivi
fenebis klasifikacia (cxr.5.4.). am sazoga-
doebrivi jgufebis raodenoba sxvadasxva

ფენა გერმანია საფრანგეთი იტალია დიდი 
ბრიტ. 

აღწერა 

უმაღლესი 
კონსერვატი-
ული 

კონსერვატორები საკუთრების 
მემკვიდრეები 

ნეოკონსერვა-
ტორები 

უმაღლესი 
საზოგადოება 

კონსერვატორთა უმაღლესი  და  
საუალო კლასი 

ტრადიციონა-
ლისტები 

სამოქალაქო  ტრა-
დიციონალი-
სტები 

კონსერვა-
ტორები 

ბურჟუაზია ტრადიციული 
საშუალო კლასი 

წვრილი ბურჟუა, ჯგუფი, ორი-
ენტირებული სტატუს-ქვოს 
შენარჩუნებაზე 

ტრადიციული 
მუშათა კლასი 

ტრადიციული 
მუშათა კლასი 

ტრადიციონა-
ლისტი-ლეიბო-
რისტები 

ტრადიციონა-
ლისტები 

ტრადიციული 
მუშათა კლასი 

ტრადიციული  „ლურჯი 
საყელოები“ 

საერთო ტენდე-
ნციების თანამ-
ედროვე წარმო-
მადგენლები 

პროგრესიონა-
ლისტები 

ამბიციოზური  
ნოვატორები 

რამპანტიელები კარიერისტები 
და პროგრესუ-
ლი მუშათა 
კლასი 

კარიერისტები და მიღწევებზე  
ორიენტირებული  „თეთრი„“და “ 
ცისფერი“საყელოები 

ტენდენციების 
კანონმდებ-
ლები 

ტექნოკრატიული 
ლიბერალები 

თანამედროვე  
მენეჯერები 

ტრენდეი-
ტისტები 

პროგრესული 
საშუალო  
კლასი 

პოსტმატერიალური 
ორიენტაციის  ტექნოკრატი-
ლიბერალები 

ავანგარდი გედონისტები პოსტმოდერ-
ნისტები 

გედონისტები „ტეტჩეტის 
შვილები“ 

კმაყოფილებისათვის 
ახალგაზრდა მონადირეები 

სოციალური 
კრიტიკოსები 

ალტერნატი-
ვისტები 

ნეომორა-
ლისტები 

სოციოკრი-
ტიკოსები 

სოციალური 
ორიენტაციის 
ადამიანები 

ალტერნატივისტები 

კატეგორიები 
შეზღუდული  
უფლებებით 

არატრადიციული 
მუშათა კლასი 

განდევნილი 
ქალაქელები 

საქალაქო  
პროლეტარიატი 

უქონლები „ცისფერი 
საყელოები“ემიგრანტებისაგან 
და დაბეჩავებულები 

cxrili 5.4. sazogadoebrivi fenebis klasifikacia
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qveyanaSi sxvadasxvaa.
parizis sagamokvlevo centrma RISC-ma

Caatara gamokvleba „cvlilebebis Sefase-
ba evropaSi” (ACE) 12 evropul qveyanaSi,
aSSsa da iaponiaSi. gamokvlevis mizani iyo
imisi gageba, Tu socialuri cvlilebebi ra
zegavlenas axdenen sabazro tendenciebze.
RISC-i adamianebs aRwers socialdemografi-
uli maxasiaTeblebis, socialkulturuli
profilis, saqmianobis (sportis, dasvenebis,
kulturis), informaciis masobriv saSuale-
bebTan urTierTobis (presis, radios, televi-
ziisadmi), politikur mjobinebaTa da ganw-
yobis konteqstSi. am maCvenebelTa daxmare-
biT RISC-ma gamoyo 6 evrotipi.

1. tradicionalistebi (evropis mosax-
leobis 18%) imyofebian Tavisi qveynis kul-
turuli, socialekonomikuri, istoriuli da
specifikuri Taviseburebebis zegavlenis
qveS, xolo maTi mentaliteti asaxavs maTs
samSobloSi gabatonebul siRrmiseul rwme-
nebs.

2. Sinayudebi (mosaxleobis 14%). maT
amoZravebT Zlieri mijaWvuloba TavianTi
fesvebisadmi da sabavSvo garemocvasTan.
ekonomikuri stabilurobiT naklebad-
Sefiqrianebul Sinayudas mudmivi kontaq-
ti sWirdeba socialur garemosTan. Sinayu-
daharmoniul urTierTobaTa momxrea, da
misTvis Znelia Zaladobis miReba sazoga-
doebaSi.

3.racionalistebs (mosaxleobis 23%)
gauTvaliswinebeli da rTuli situacie-
bidan gamosavlis povnis, riskze wasvlis
da axali saqmis dawyebis unari gaaCnia.
misTvis TviTrealizacia mimarTulia meta-
dre TviTgamoxatvaze, vidre materialuri
sargeb­lis miRebaze. racionalisti Tvlis,
rom mecniereba da teqnologiuri progre-
si ka­cob­rio­bis winaSe warmoSobili prob-
lemis gadaWtraSi dagvexmareba.

4. epikureeli (mosaxleobis 17%) mTa-
var yuradRebas grZnobiT da emociur
siamov­nebas uTmobs, upiratesobis jgufeb-
isadmi daTmobiT ierarqiuli struqturis
gareSe, romelic agebuli iyo sakuTar
Zalebsa da TviTregulaciaze, da ara lid-
eris avtori­tet­ze an gadawyvetilebTa
formalur miRebaze.

5. mebrZoli (mosaxleobis 15%) mxars
uWers Sexedulebebs, rwmenebs, da idealebs,
romlebic safuZvlad udevs socialur cv-
lilebebs. mebrZols sjera damoukidebeli

qcevis, Tavisi cxovrebis mowyoba unda maqsi-
mumis mixedviT da da gamoiyenos Tavisi
gonebrivi, fizikuri, grZnobiTi da emoci-
uri SesaZloeblobebi.

6.flugeri (mosaxleobis 135) upirate-
sobas araierarqiul struqturas aniWebs
da siamovnebas Rebulobs spontanuri da
ara formaluri procesebisagan. „flugere-
bi” ar saWi­roeben TavianTi unaris dadas-
turebas. kidev ufro didi individualistebi,
vid­re mebrZolebi, mSvidad reagireben
mkveTr socialur cvlilebebze.

es gamokvlevebi adastureben evropu-
li sasicocxlo stilebis arsebobis Sesaxeb,
Tumca, ise rogorc socialuri klasebis
SemTxvevaSi, ufro meti msgavseba SeiniSne-
ba mdidar evropelebsa, da ara Raribebs
Soris. am mizeziT fufunebis sagnebi da
maTi reklama advilad eqvemdebareba saer-
TaSoriso standartizacias, vidre sxva.

dasegmenteba cxovrebis wesis mixedviT
xSirad gamoiyeneba imisaTvis, raTa gavig-
oT internetmosargebleTa qceva. firma
Forrester-ma SeimuSava Tavisi „teqnografiu-
li” klasifikacia, romelic momxmareblebs
yofs kategoriebad teqnologiebisadmi
urTierTobasTan damokidebulebiT.

♦ mowinaveebi. isini vinc teqnologiaze
yvelaze mets xarjaven. mowinaveebi sxve-
bze adre nergaven axal teqnologiebs sax-
lSi, ofissa da yoveldRiur cxovrebaSi.

♦ axali epoqis apologetebi. fulis
axal teqnologiebze daxarjvis moyvarule-
bi. magram aqcentis gakeTebas apireben te-
qnologiur siaxleebze saxlisaTvis.

♦ moyvarulebi.moyvarulebi, romelTac
uyvarT interaqtiuri garTobebi da mzad
arian fuli daxarjon ukanasknel te-
qnologiur siaxleebze am sferoSi.

♦ teqnokarieristebi.momxmareblebi, rom-
lebic teqnologiebs pirvel rigSi kari-
eruli zrdisaTvis iyeneben.

♦ retrogradebi. ufrosi asakis momx-
mareblebi, rogorc wesi, xelmZRvanelebi,
romlebic kompiuterebs ar exebian da am
samuSaos TavianT umcros TanaSemweebs uto-
veben.

teqnografia gamoiyeneboda miznobrivi
segmentebis ufro efeqtiani gamoyofisaT­vis
internetis meSveobiT gayidvisas da sarek-
lamo kampaniis msvlelobisas.

cxovrebis wesis koncefcia, Tuki mas
sworad gamoviyenebT, marketologs exmare-
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ba gaigos momxmareblis cvalebadi idealebi
da maTi zegavlenis xasiaTi mis
samomx­mareblo qcevaze. magaliTad, ana
floress SeuZlia amjobinos saojaxo keri-
is Semnaxve­lis roli, saqmiani qalisa an
Tavisuflad moazrovnisa, an SesaZloa yve-
la, samive erTbaSad. igi ramdenime rols
TamaSobs, imasac Tu igi rogor aerTianebs
maT, asaxavs mis sasicocxlo stils. Tuki
igi profesionali fotografi gaxdeba, es
Secvlis misi cxovrebis wess da zegavle-
nas moaxdens imaze,Tu ras da rogor yidu-
lobs igi.

adamianis pirovnebis tipis damaxasiaTe-
beli Taviseburebebi zegavlenas axdenen
misi rogorc myidvelis qcevaze.

pirovnebis ti piindividis damaxas-
iaTebeli fsiqologiuri Taviseburebe-
bi, romlebic gansazRvraven mis gare-
momcvel garemoze zemoqmedebis Sedar-
ebiT mudmiv da stabilur reaqciebs.

pirovnebis tips Cveulebriv aRweren
xasiaTis niSnebis CamoTvliT, iseTebis,
ro­goricaa sakuTari Tavis imedi, lideris
Tvisebebi, gulRiaoba, damoukidebloba,
da­culoba, Seguebis unari da agresiulo-
ba. piradi maxasiaTeblebi sasasargebloa
gansaz­Rvrul saqonelTa an mwarmoebelTa
samomxmareblo arCevanis analizis dros.

TviTaRqma adamianis warmodgenaa
sakuTari Tavis Sesaxeb, anu adamianis
rTuli fsiqologiuri saxe, romelic
mis mier yalibdeba sakuTar cnobiere-
baSi

mravali marketologi sargeblobs
cnebiT, romelic dakavSirebulia pirovneb-
is tipTan,adamianis TviTaRqmaasTan (mis
warmodgenasTan sakuTari Tavis Sesaxeb).
am koncefciis arsi imaSia, rom adamianis
qoneba zegavlenas axdens mis xasiaTze da
asaxavs mas. samomxmareblo qcevis gasage-
bad, marketologma unda gaigos urTierT-
kavSiri momxmareblis qonebasa da mis Tvi-
TaRqmas Soris. magaliTad, adamianebi yidu-
loben wignebs, raTa gaamarTlon warmodge-
na sakuTari Tavis Sesaxeb.

Tuki ana floresi sakuTar Tavs gul-
Ria, mxiarul da saqmian adamianad Tvlis,
man SeiZleba amjobinos fotoaparati, romel-
ic am Tvisebebs Seesabameba, magaliTad,
moduri aparati Canon  igital IX Si „yve-
laze mcire da simpaTiuri cifruli
fotoapa­rati, romelic SeiZleba warmoidg-

ino”.
da Tuki anas realuri TviTaRqma (misi

namdvili warmodgena sakuTari Tavis Sesax-
eb) gansxvavdeba misi idealuri TviTaRqmis-
agan (warmodgena sakuTari Tavis Sesa­xeb,
romlis naxva mas undoda) da TviTaRqmisa-
gan garedan (is, Tu, misi mosazrebiT, rogor
uyureben mas sxva adamianebi)? saxeldobr,
rogori TviTaRqmis realizebas cdilobs
igi fotokameris SeZenisas? ramdenadac es
ucnobia, TviTaRqmis Teoriis gamoyeneba
araerTnair Sedegebs iZleoda momxmareb-
lis reaqciis ganWvretaSi ama Tu im savaWro
markaze.

yidvis dros adamianis mjobinebebze
xuTi mniSvnelovani fsiqologiuri
faqto­ri zemoqmedebs: motivacia, aRqma,
aTviseba, Sexedulebebi, azrebi.

Cven viciT, rom ana floresi dainteres-
da cifruli aparatis SeZeniT. ratom? ras
eZebs igi sinamdvileSi? ra saWiroebis dak-
mayofilebas cdilobs igi?

adamians yovelTvis aqvs mravali saWi-
roeba. biologiuri saWiroebebi gamowveulia
fizikuri daukmayofileblobis mdgomare-
obiT, magaliTad, SimSilis, wyurvilis an
diskomfortisa. fsiqologiurebi ganpirobe-
bulia aRiarebis, pativiscemis, da sazoga-
doebrivi mikuTvnebis moTxovniT. es saWiroe-
bebi calcalke arasakmarisad Zlieria imi-
saTvis, rom adamiani moqmedebisaTvis
Seagulianos. saWiroeba motivi xdeba, rode-
sac igi sakmaris Zalas aRwevs.

motivi (Segulianeba) saWiroebaa,
romelic sakmarisad Zlieria imisaTvis,
rom aiZulos adamiani, raTa Seecados
mis dakmayofilebas.

fsiqologebi SeimuSavebdnen Teoriebs
adamianiseuli motivaciis Sesaxeb. maT
Soris ori yvelaze popularuliesaa zig-
mund freidisa da abraham maslous
Teoriebi.

freidi Tvlida, rom adamianebi saku-
Tar Tavs angariSs ar aZlevs imaSi, Tu ra
fsiqologiuri faqtorebi ayalibeben maT
qcevas. igi Tvlida, rom adamiani mowifu-
lobis procesSi Trgunavs mraval wadils.
es wadilebi arasodes ar qrebian, da maTi
mTlianad gakontroleba SeuZloebelia.
isini ZilSi, nervozebis, Tavsmoxveuli idee-
bis da, bolos fsiqozebis dros Cndeba.

froidis mixedviT adamiani bolomde
ver gebulobs sakuTari saqcielis motiva-
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cias. ana floress surs ZviradRirebuli
fotoaparatis SeZena, mas SeuZlia Tavi­si
motivebi axsnas axali hobis an profesiis
aTvisebis surviliT. ufro siRrmiseul
doneze fotokameris SeZena SeiZleba
gamowveulia anas surviliT garemomcvelebi
gaaocos Tavisi SemoqmedebiTi unarebiT.
xolo kidev ufro siRrmiseul doneze mis-
ma SeZenam SeiZleba asaxos mcdeloba, isev
igrZnos Tavi axalgazrda da damoukide-
blad.

mecnierebi amomwurav informacias
agroveben, momxmarebelTa aradidi jgufis
SeswavliT imisaTvis, raTa gaxsnan siRrm-
iseuli motivebi, romlebic gansazRvraven
maT samomxmareblo arCevans. isini iyeneben
arastruqturirebul siRrmiseul intervius
da sxvadasxva „saproeqcio meTodikebs”
siRrmiseuli qvecnobierebis siRrmeebSi
SesaR­wevad.

mecnierebma ramdenime saintereso da
xSir SemTxvevaSi moulodneli daskvnebi
gaakeTes motivebis Sesaxeb, romlebic
amoZravebs moxmarebas, zogierT saqonelTa
yidvi­sas. miuxedavad imisa, rom daskvnebi
xSirad moulodneli aRmoCndnenian, motiva-
ciaTa gamokvleva efeqtian instrumentad
rCeba, romlis daxmarebiT marketologebs
SeuZ­liaT ukeT gaigon samomxmareblo qce-
va.

abraham maslou cdilobda aexsna, Tu
sxvadasxva dros adamianebs ratom uCnde-
baT gansazRvruli moTxovnilebebi. erTi
adamiani ratom xarjavs dros da energias
pirad usafrTxoebaze, xolo sxvagarSemomy-
ofTa pativiscemis mopovebaze? maslou
pasuxobs: adamianiseul moTxovnilebebs
ierarqiuli struqtura gaaCniaT, adamianTa
qcevaze zemoqmedebis xarisxis dacemis
kvalobaze. maslous moTxovnilebaTa ier-
arqia naCvenebia 5.4. naxazze. mniSvnelobis
xarisxis klebis mixedviT isini iyofian
fiziolo­giur moTxovnilebebad, usafrTx-
oebis moTxovnilebad, socialur moTxov-
nilebebad, pativiscemis moTxovnilebad,
kognitiur da esTetikur moT xovnilebe-
bad, da aseve TviTrealizaciis moTxovnad.
pirvel rigSi adamiani cdilobs daakmay-
ofilos yvelaze mniSvnelovani moTxov-
nileba. rodesac es mniSvnelovani moTxov-
nileba dakmayofile­bulia, igi stimuli ukve
aRar iqneba da adamiani ecdeba daakmayofi-
los mniSvnelobis mixedviT Semdegi moTx-

ovnileba. magram yoveli mniSvnelovani
moTxovnilebis dakma­yo­fi­le­bis kvalo-
baze, pirvel planze gamodis moTxovnile-
bebi, romlebic Semdegia mniSvnelobis
xarisxis mixedviT.

maslouseuli ierarqia universaluri
rodia yveloa kulturisaTvis. holivudis
gmirebi mudmivad amtkiceben, rom anglosaq-
suri kultura afasebs TviTrealizacias
da induvidualuroba yvelaze mTavaria, ma-
gram es idealebi universalurebi rodia.
iaponiasa da germanulenovan qveynebSi ad-
amianebisaTvis umaRlesi motivebia
wesrigi­sad­mi miswrafeba (esTetikuri
saWiroebebi) da mikuTvnebis grZnoba (pa-
tiviscemis moT­xov­nileba), maSin rodesac
espaneTSi, safrangeTSi da sxva laTinur
da aziur qveynebSi ZiriTadi motivia usa-
frTxoebis da socialuri mikuTvnebis moTx-
ovnileba.

maslous Teorias ranairad SeuZlia
Suqi mohfinos ana floresis survils fo-
toaparatis SeZenaze? SeiZleba vivaraudoT,
rom anam daakmayofila Tavisi fiz-
iologiuri saWiroebebi, usafrTxoebis da
socialuri mikuTvnebis moTxovnilebebi.
isini ar SeiZleba motivad CavTvaloT, romel-
ic aRZravs mis interess fotokamerisadmi.
misi interesi fotoaparatebisadmi, SesaZloa
gamowveuli iyos esTetikuri moTxovnile-
bebiT da pativiscemis moTxovnilebiT. an
SesaZloa mas kvebavdes TviT­realizaciis
da aRiarebis moTxovnilebaSesaZloa, anas
unda iyos Semoqmedi pirovneba.

adamiani, romelsac motivi aqvs, mzad
aris moqmedebisaTvis. Tu rogor imoqmedebs
igi, imazea damokidebuli, Tu rogor aRiq-
vams igi situacias, romelSic imyofeba. or
adamians erTnairi motivebiT, romlebic erT-
nair situaciaSi aRmoCndnen, SeuZliaT sx-
vadasxvanairad moiqcnen, ramdenadac isini
sxvadasxvanairad aRiqvamen mas. ana flo-
resi, fotoaparatebis gamyidveli, romelic
swrafad laparakobs, SesaZloa myvirala
an aragulaxdili mogveCvenos. meore myid-
veli imave gamyidvels karg da kompeten-
tur TanaSemwed CaTvlis.

adamianebi sxvadasxvanairad ratom aRiq-
vamen erTnair situacias? TiToeuli Cven-
gani monacemebs viRebT informaciis nakad-
Si, visrutavT ra maT sakuTari xuTi grZno-
biT: mxedvelobiTiT, smeniTiT, ynosviT, Sex-
ebiTiT da gemovnebiTiT, magram vRebulobT,
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vawesrigebT am informacias da maT inter-
pretirebas TiToeuli sxvada­sxva­­nai­rad
vaxdenT.

aRqmaprocesia, romlis daxmarebiT
adamianebi informaciis ganTesvas ,
mowesri ­gebas da interpretirebas
axdenen samyaros mniSvnelovani suraT-
is formirebisaTvis.

yoveldRiurad adamianebi udidesi
raodenobis gamRizianebelTa zegavlenas
eq­vem­­de­barebian. magaliTad, saSua-
lostatistikuri adamiani yoveldRiurad
xedavs aTas­xu­Tas sareklamo gancxadebebs,
magram imaxsovrebs mxolod sams an oTxs.

 SerCeviTi yuradRebaadamianis
Tvisebaa ukuagdos informaciis didi
nawili.

marketologebma unda waimuSavon, rom
moizidon momxmarebelTa yuradReba.
sarek­la­mo gancxadeba ver miaRwevs adami-
amTa cnobierebas, romlebic ar apireben
gamotanili saqonlis SeZenas. magram po-
tenciurma myidvelebmac ki SeiZleba veer
SeamCnion gancxa­debebi, Tuki igi ar gamoiy-
ofa reklamis garemomcveli masisagan.

SemCneuli gamRizianeblebic ki
yovelTvis rodi iZlevian saWiro efeqts.

yovel adamians miRebuli informacia Sesa-
bamisobaSo mohyavs azrovnebis sakuTar
wesTan.

SerCeviTi damaxinjebaadamianis
Tvisebaa informacia daukavSiros mis
pirov­nebaSi Camoyalibebul mosazre-
bas.

ana floresma SesaZloa gaigonos, Tu
gamyidveli rogor aRwers kompaniakonkuren-
tebis footoaparatebis upiratesobebsa da
naklovanebebs. ramdenadac mas dadebiTi
mosazreba Camouyalibda kompania A, Б an В-
s Sesaxeb, igi, metadre daamaxin­jebs am in-
formacias Tavis cnobierebaSi, raTa gaake-
Tos daskvna imis Sesaxeb, rom erTi aparati
sxvebze ukeTesia. adamianebi cdiloben in-
formaciis ise ganmartebas, rom igi Caetios
ukve Camoyalibebuli rwmenebis sistemaSi.
SerCeviTi damaxinjeba niSnavs, rom marke-
tologebma unda ecadon gaigon momxmare-
belTa azrovnebis wesi da is, Tu ra zegav-
lenas moaxdens reklamis maTebur inter-
pretaciaze da informaciaze saqonelTa
Sesaxeb.

adamianebi aseve midrekilebi arian daivi-
wyon aTvisebuli informaciis sakmaod didi
nawili. maTTvis damaxasiaTebelia mexsiere-
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baSi SeinarCunon informacia, rome­lic eteva
maTi rwmenebisa da Sexedulebebis sistema-
Si. SerCeviTi damaxsovrebis zegavlen-
iT ana, albaT, daimaxsovrebs fotokamera  s
Rirsebebs da daiviwyebs konku­ri­rebadi
firmebis produqciis upiratesobebis Sesax-
eb. mas SeiZleba axsovdes  ujis aparatis
upiratesobebis Sesaxeb, imitom rom CamoTv-
lis maT Tavis cnobierebaSi, rodesac
fiqrobs fotokameris arCevanze.

SerCeviTi damaxsovreba adamianis
Tvisebaa _ mexsierebaSi SeinarCunos
miRebuli informaciis mxolod nawili.
rogorc wesi, esaa monacemebi, romlebic
etevian misi rwmenebisa da Sexedulebe-
bis sistemaSi.

yuradRebis SerCeviTobis, damaxinjebasa
da damaxsovrebasTan dakavSirebiT marke-
tologebma mTeli ZaliT unda ecadon, rom
maTma Setyobinebebma mizans miaRwion.
swored amiT aixsneba is faqti, rom sarek-
lamo gancxadebebi Seicaven mravalricxo-
van gameorebebs. momxmareblebs eSiniaT
sareklamo SetyobinebaTa zegavlenis qveS
aRmoCn­dnen, xolo kompaniebi SeSfoTebulebi
arian, rom maTi winadadebebi saerTod ar
iqneba aRqmuli.

TavianTi saqmianobis procesSi adami-
anebi swavloben.

aTviseba adamianis qcevis Secvlaa,
SeZenili cxovrebiseuli gamocdileb-
is Sedegad.

aTviseba swarmoebs wamqezeblebis, gam-
Rizianeblebis, garemos faqtorebis,sapasuxo
reaqciebis da gamagrebis urTierTqmedebis
procesSi.

Cven davrwmundiT, rom ana florenss
TviTrealizaciis moTxovnileba aqvs. waqe-
zeba mZlavr Sinagan motivs warmoadgens
moqmedebisaTvis. misi waqezeba motivi xde­ba,
rodesac igi mimarTulia konkretul gam-
Rizianebelzemocemul SemTxvevaSi fotoka-
meraze. anas reaqcia fotokameris SeZenis
ideaze ganpirobebulia garemos faqtore-
biT. garemos faqtorebi meorexarisxovani
gamRizianeblebi arian, romelic gan-
sazRvravs momx­mareblis reaqciis dros,
adgils da xasiaTs. fotoaparatebis Sexed-
uleba maRaziis vitrinaSi, fasdaklebaTa
reklama, meuRlis mxardaWera yvelaferi es
sagareo signalebia, romlebic zegavlenas
moaxdenen imaze, Tu ana ra reagirebas
moaxdens sakuTar interesze fotokameris

SeZenisadmi.
davuSvaT, ana SeiZens Canon IXUS-s. Tuki

es gadawyvetileba warmatebuli aRmoC­ndeba,
maSin igi, albaT, yoveldRe met fotosu-
raTs daamzadebs. misi reaqcia fotoa-
paratze ganmtkicdeba. amitom, rodesac igi
Semdegjer gadawyvets fotokameris, binok-
lis an analogiuri saqonlis SeZenas, igi
albaT amjobinebs kompania Canonis produ-
qcias. es niSnavs, rom igi ganazogadebs Tavis
reaqcias analogiur stimulebze.

ganzogadebis sawinaaRmdego iqneba
diferenciacia. binokli Olympus-is ganxil-
visas ana xedavs rom isini  ikonis produ-
qciaze ufro msubuqi da kompaqturia.
diferen­ciacia niSnavs, rom man iswavla
gansxvavebis amocnoba saqonelTa kate-
goriebs Soris da maTze reagireba Sesabam-
isad SeuZlia.

aTvisebis Teoriis praqtikuli mniS-
vneloba marketologebisaTvis imaSi mdgo-
mareobs, rom maT SeuZliaT saqonelze moTx-
ovnis stimulireba, mis Zlier waqezebasTan
dakavSirebiT, garemos mamotivirebeli faq-
torebis gamoyenebiT da sakuTari produ-
qciis dadebiTi saxis ganmtkicebiT. axal
kompanias SeuZlia bazarze gasvla, imave
wamqezeblebis gamoyenebiT, rasac konkuren-
tebi iyeneben, da analogiuri gamRizianebleb-
is SeqmniT, ramdenadac myidvelebi metadre
msgavs brendebs amjobineben sxvadasxvebs
(ganzogadeba). an axal kompanias SeuZlia
Seqmnas brendi, romelic orientirebulia
wamqezeblebis sxva mTlianobaze, da war-
moadginos garemos Zlieri mamotivirebeli
faqtorebi, romlebic mowodebulebi iyvnen
SeecvalaT klienturis mjobinebebi (difer-
enciacia).

Tavisi saqmianobis da gamocdilebis
aTvisebis procesSi adamianebi ayalibeben
mosazrebebsa da damokidebulebebs sagneb-
isa da ideebisadmi.

mosazreba (azri) aRwerilobiTi xa-
siaTis warmodgenaa raimes Sesaxeb,
rasac adamiani emxroba.

ana floresma SeiZleba CaTvalos, rom
aparati А amzadebs SesaniSnav fotosu-
raTebs, kargad aris Seguebuli eqstrem-
aluri pirobebisadmi da iafia. es mosazrebe-
bi SeiZ­leba sando informacias, varauds an
rwmenas emyarebodes da amasTan emociur
Sefe­ri­lobas atarebdes an ar atarebdes.
magaliTad, mosazrebam, rom fotoaparati А

k.i. Rurwkaia, k.k. Rurwkaia, T. Rurwkaia



213

mZimea, SesaZloa anasTvis mniSvneloba
hqondes an ar hqondes.

marketologebs ainteresebT mosazrebebi,
romelTac adamianebi emxrobian konkret-
ul saqonelTa da momsaxurebasTan mima-
rTebaSi, ramdenadac es mosazrebebi ayali-
beben produqciis da firmaTa saxeobebs, rom-
lebic gansazRvraven myidvelTa qcevas. Tuki
romelime mosazreba mcdaria, da klients
yidvisagan akaveben, marketologi gaSlis
kampa­nias mis gamosasworeblad.

adaamianebs SeuZliaT sxvadasxva
poziciebs miemxron religiasTan, poli-
tikasTan, tansacmelTan, musikasTan, sakvebTan
da praqtikulad yvela danarCenebTan mima-
rTebiT.

 damokidebuleba, poziciamyari, xe-
lsayreli an araxelsayreli Sefase-
bebi, grZnobebi an midrekilebebia, rom-
lebic gamowveulia obieqtiT an ide-
iT .

adamianTa poziciebi gansazRvraven maT
gonebaganwyobilebas, romelic gaiZulebs
dadebiTad an uaryofiTad moekido sagnebs,
gamoxato maTdami simpaTiebi an antipaTie-
bi. amrigad, ana SeiZleba miemxros aseT
poziciebs: „unda SeviZinoT ukeTesi”,
„iaponelebi awarmoeben yvelaze xarisxian
produqcias msoflioSi”da „SemoqmedebiTi
midgoma da TviTgamoxatulebayvelaze mniS-
vnelovani Tvisebaa adamianSi”. aseT SemTx-
vevaSi fotoaparati ,,qenoni’’ SesaniSnavad
ewereba anas cxovrebiseuli poziciebis
arsebul sistemaSi.

cxovrebiseuli poziciebis Secvla Zne-
lia. adamianis damokidebuleba nivTebisad-
mi gansazRvrul sistemaSi eteva, da erTi
poziciis cvlilebam SesaZloa mravali
sxvebis gadaxedva moiTxovos. amitom ko-
mpaniam, rogorc wesi, Tavisi produqcia unda
daukavSiros damokidebulebaTa arsebul
sistemas, da ar ecados am damokidebuleba-
Ta Secvlas. bunebrivia, arsebobs gamonak-
lisebic, rodesac uzarmazari danaxarjebi
myidvelTa damokidebulebis Secvlis mcde-
lobaze SesaZloa gamarTlebu­li aR-
moCndes.

 momxmareblis mier gadawyvetilebis
miRebis procesi

samomxmareblo arCevani ganisazRvreba
kulturul, socialur, pirovnul da

fsiqologiur faqtorTa rTuli urT-
ierTqmedebiT. Tumca marketologs ar Seu-
Zlia zegavlena moaxdinos mraval am faq-
torze, magram maT SeuZliaT sasargebloni
aRmoCndnen dainteresebuli klienturis
gansazRvrisas da saqonelTa da sarekla-
mo sloganebis adaptirebaSi samomxmareb-
lo saWiroebebisadmi. marketologebma uki-
duresi sifrTxile unda daicvan samomx-
mareblo qcevis analizis dros. momxmare-
blebi xSirad uaryofen saqonels, romel-
ic erTi SexedviT waugebeli Cans. kompania
 ,,olaroidi’’ amaSi darwmunda, rodesac mil-
ionebi dakarga Tavis saojaxo videosiste-
ma  ,,olarvisionSi’’;  Cven ganvixileT kul-
turul, socialur, pirovnul da
fsiqologiur faqtorTa zegavlena. axla
droa avxsnaT, Tu momxmareblebi rogor
Rebuloben gadawyvetilebebs yidvis Sesax-
eb.

momxmarebelTa qceva yidvis Sesaxeb
gadawyvetilebaTa miRebis procesSi.
samomxma­reblo gadawyvetilebaTa miRebis
procesi sxvadasxvanairad mimdinareobs
nayidis xasiaTisagan damokidebulebiT.
ufro rTuli da ZviradRirebuli gadaw-
yvetilebebi, rogorc wesi, didi raodenobis
adamianTa monawileobiT miiReba da myid-
velebisagan did damoukideblobas moiTx-
ovs. 5.5. naxazze naCvenebia momxmarebelTa
qcevis tipebi, dainteresebulobis xarisx-
isa da brendebs Soris gansxvavebisagan
damokidebulebiT.

rTuli samomxmareblo qcevamomx-
marebelTa qcevis ti pia iseT SemTx-
vevebSi, rodesac SeZenas maTTvis didi
mniSvneloba aqvs didi raodenobis
sxvadasxva brendebis arsebobis dro-
sac ki.

momxmareblebi aseve myidvelis rTul
qcevas uCveneben, rodesac saqoneli Zviria,
misi SeZena riskTan aris dakavSirebuli,
iSviaTad xdeba an saqoneli TviTgamoxatvis
saSualebas warmoadgens. rogorc wesi, mo-
mxmarebelma winaswar bevri unda gaigos
saqonlis mocemuli kategoriis Sesaxeb.
saqonlis bevri Tvisebebi araferze ar
elaparakeba potenciur myidvelTa umete-
sobas.

aseTi myidveli gaivlis swavlebis
process,Camoayalibebs mosazrebas saqonlis
Sesaxeb, Semdeg misadmi damokidebulebas da
Semdeg ganaxorcielebs Segnebul arCevans.
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gamyidvelebi unda erkveodnen dainterese-
bul momxmarebelTa qcevaSi informaciis
Segrovebisa da produqciis Sefasebis
etapze. maTi amocanaadaexmaron myidvelebs.
kompaniebma unda moaxdinon TavianTi bren-
dis xarisxis diferencireba, da aseve ga-
naxorcielon gamyidvelTa da nacnobi my-
idvelis motivireba maRaziebSi, raTa maT
zegavlena moaxdinon mis saboloo Ser-
Cevaze.

muStruli qceva, mimarTuli kogni-
tiuri disonansis Semcirebaze,momx-
marebelTa qcevis ti pia im SemTxveveb-
Si, rodesac myidveli dainteresebulia
yidviT, magram did gansxvavebebs ver
xedavs brendebs Soris.

aseTi qceva SeiniSneba Zviri, iSviaTi an
sarisko saqonlis yidvis dros. magaliTad,
momxmareblebi, romlebic kovrolins yidu-
loben, sapasuxismgeblo gadawyvetilebas
Rebu­loben, ramdenadac safeni Zviri da Ses-
amCnevi sagania. magram myidvelebma SeiZle-
ba yvela safeni erTnairi CaTvalon gan-
sazRvrul safaso diapazonSi. aseT SemTx-
vevaSi myidvelebi gaecnobian asortiments
da ganaxorcieleben yidvas SedarebiT
swrafad gadamwyveti faqtori SeiZleba aR-
moCndes normaluri fasi an moxerxebulo-
ba. yidvis Semdeg momxmareblebma SeiZleba
igrZnon daukmayofilebloba nayidiT, Tuki
SeamCneven kovrilinis naklovanebebs an

dadebiT gamoZaxils gaigoneben sxva marke-
bis masalebis Sesaxeb. am daukmayofile-
blobis Sesamcireblad (e.w. kognitiuri
disonansi) marketologebma gayidvis Sem-
deg unda daadasturon saqonlis upirate-
sobebi da mxari dauWiron momxmarebelTa
arCevans specialuri komunikaciuri wer-
iliT.

Cveulebrivi samomxmareblo qceva
momxmarebelTa qcevis ti pia im SemTx-
vevebSi, rodesac myidveli sustad aris
dainteresebuli yidvisas da gansxvave-
bas ver xedavs brendebs Soris.

 davasaxeloT Tundac marilis yidva.
momxmareblebi ubralod Sedian maRaziaSi
da Tarodan iReben marils. klientebis erT-
guleba erTi mwarmoeblis marilisadmi
metadre CveviT aixsneba, vidre loialo-
biT. aseTi situacia SeiniSneba mraval iaf
da xSiradSeZenad saqonelTa yidvis dros.

momxmareblebi informacias ar agrove-
ben brendebis Sesaxeb, ar afaseben maT max-
asiaTeblebs da ar awondawonian TavianT
gadawyvetilebebs. amis nacvlad isini pasi-
urad Rebuloben informacias, televizoris
SexedviT an Jurnalebis wakiTxviT. sarek-
lamo gamcxadebebis gameoreba aRzrdis
codnas savaWro markis Sesaxeb, da ara mas-
Si guldajerebulobas. momxmareblebs ar
uyalibdebaT mkafio pozicia savaWro
markisadmi damokidebulebaSi; isini mas
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imitom irCeven,rom maTTvis nacnobia da ar
dafiqrde­bian arCevanze, SeZenis Semdegac
ki.

dabali interesis mqone momxmarebel-
Ta saqonlis gamyidvelebi xSirad iyeneben
fasdaklebebs da dayidvebs. isini aseve
cdiloben sakuTari saqonlis farTo
gavrce­lebas da yuradRebis mozidvas. dain-
teresebis dabali donis mqone saqonlis
reklamaSi yuradRebis aqcentireba saWiroa
mxolod sakvanZo garemoebebze. unda gamov-
iyenoT mayurebelTa simboloebi da saxee-
bi, imitim rom isini advili dasamaxsovre-
blebia da savaWro markasTan asocirdebi-
an. sareklamo kompaniebi unda Sedgebodes
mokle da xSiradgameorebadi rgolebisa-
gan da umjobesia televiziaSi, vidre pre-
saSi. sareklamo kampaniebis dagegmva em-
yareba pirobiTi refleqsebis Teorias: my-
idvelebi eCvevian saqonlis identificire-
bas simbolis mixedviT, romelic mudmivad
ukavSirdeba mas.

saZebno samomxmareblo qcevamomx-
marebelTa qcevis ti pia im pirobebSi,
romlebic xasiaTdeba dainteresebis
dabali xarisxiT, magram mniSvnelovani
aRqmadi gansxvavebiT brendebs Soris.

momxmareblebi saZebno samomxmareb-
lo qcevas avlenen susti dainteresebis
SemT­xve­vebSi, magram mniSvnelovani gansx-
vavebis pirobebSi brendebs Soris. am SemTx-
vevebSi momxmareblebi xSirad erTi saqon-
lidan meoreze „gadaxtebian”. magaliTad,
tkbileu­lis SeZena momxmarebels SeuZlia
ara maT xarisxze daufiqreblad, aramed
ubralod SefasebiT moxmarebis procesSi.
magram Semdeg SemTxvevaSi momxmarebels
SeuZlia sxva brendis arCeva, imitim rom
mas moswyinda es an gasinjos raRac sxva.
savaWro markebis Secvla ganpirobebulia
metadre mravalferovnebisaken mi -
drekilebiT, vidre daukma­yo­fi­leblobiT.
sakonditro saqonelTa mwarmoeblebma ician
amis Sesaxeb da erTmaneTs ejibrebian sak-
uTari saqoneli moaTavson „oqros wreSi”,
romlis centria momxmarebeli, romelic

iZens yvelafers, rac ki imyofeba miRweva-
dobis farglebSi.

marketinguli strategia aseTi saqon-
lebisaTvis gansxvavdeba liderebisa da
wvril kompaniaTa strategiebisagan. bazris
lideri cdilobs Cveulebrivi
samomxmareb­lo qcevis provocirebas ma-
Raziis daxlebis sakuTari produqciiT
SevsebiT, saqonlis ukmarisobisaTvis Tavis
aridebiT da sareklamo rgolebis mudmivi
gameorebiT mis Sesaxeb SexsenebiT. fir-
mapretendentebi mravalferovnebis Ziebis
provocirebas moaxde­nen, dabali fasebis,
fasdaklebebis, ufaso nimuSebis da reklam-
is SeTavazebiT, raRac axlis gasinjvis
winadadebiT.

mravali msxvili kompania dawvrilebiT
ikvlevs momxmarebelTa gadawyvetilebebs
saqonlis yidvis Sesaxeb, raTa upasuxos
kiTxvas, ras yiduloben momxmareblebi, sad
yiduloben, rogor da ramdens, rodis da
ramdenad. marketologebi Seiswavlian sa-
momxmareblo nayidobebs, raTa ipovon pa-
suxebi kiTxvebze imis Sesaxeb, Tu ras yid-
uloben isini, rodis da ra raodenobiT.
magram imisi mizezebis gageba, romlebic
gansazRvraven samomxmareblo gadawyvetile-
bebs yidvis sferoSi da gadawyvetilebaTa
miRebis procesi, arc ise martivia pasuxi
kiTxvaze „ratom”, xSirad dafarulia momx-
mareblis cnobierebaSi.

Cven ganvixilavT stadiebs, romelTac
gaivlian myidvelebi, gadawyvetilebis mis-
aRebad. Cven vixelmZRvanelebT 5.6. naxazze
gamosaxuli modeliT, romelic aRwers mo-
mxmareblis mier Semdegi etapebis gavlas:
moTxovnilebis gacnobiereba, informaciis
moZieba, variantebis Sefaseba, gadawyvetileba
yidvis Sesaxeb da qceva saqonlis SeZenis
Semdeg. bunebrivia yidvis procesi iwyeba
saqonlis uSualod SeZenamde didi xniT
adre da kidev didxans grZeldeba mas Sem-
deg, rac igi ukve nayidia. es aiZulebs mar-
ketologs

Zalisxmevis aqcentireba moaxdinos yid-
vis mTel procesze, da ara mxolod gadaw-
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yvetilebaze saqonlis SeZenis Sesaxeb.
es modeli gulisxmobs, rom momxmare-

blebi gadian yvela xuT etaps yoveli yid-
vis procesSi. magram saSualo yidvis ganx-
orcielebisas momxmareblebi xSirad gamo-
toveben an adgilebs ucvlian zogierT
stadiebs. qali, romelic yidulobs kbilis
sayvarel pastas, ubralod igrZnobs masze
moTxovnas da pirdapir gadava yidvis Sesax-
eb gadawyvetilebze,informaciis Segroveb-
isa da mwarmoebelTa Sefasebis gamotove-
biT. magram Cven vemxrobiT naxazze gamo-
saxul models, imitom, rom igi asaxavs yve-
la mosazrebas, romlebic momxmarebelma
unda gaiTvaliswinos rTuli da uCveulo
samomxmareblo gadawyvetilebis miRebisas.

 am modelis ilustrirebisaTvis davu-
brundeT ana floress da SevecadoT gavig-
oT, Tu riT aris ganpirobebuli misi inter-
esi fotokameris SeZenisadmi da ra stadie-
bi gaiara man, sanam saboloo arCevans gaa-
keTebda.

 moTxovnilebis gacnobiereba pirve-
li etapia yidvis Sesaxeb gadawyvetileb-
is miRebis procesSi: am stadiaze momx-
marebeli SeigrZnobs saWiroebas an moTx-
ovnilebas.

 moTxovnilebis gacnobierebiTiwyeba
yidvis procesi.myidveli grZnobs gansxvave-
bas Tavis realur mdgomareobasa da sa-
survels Soris. moTxovnileba SeiZleba
ganpirobebuli iyos Sinagani stimulebiT,
rodesac adamianis erT-erTi bunebrivi
gasaWiriSimSili, wyurvili da sxv. Zlier-
deba waqezebis donemde. winandeli gamoc-
dilebis safuZvelze adamianma icis, rogor
daakmayofilos es survili, da mas motive-
bi uCndeba obieqtebis SesaZenad, romlebic
mas am gasaWiris dakmayofilebis saSuale-
bas miscemen.

 moTxovnilebac aseve SeiZleba ganpi-
robebuli iyos sagareo stimulebiT. ana
safunTuSesTan gadis da axladgamomcxvari
puris suni masSi SimSilis SegrZnebas iwvevs;
igi aRfrTovanebulia mezoblis axali man-
qaniT, igi televizoriT xedavs dasvenebis
reklamas karibis zRvaze. marketologma
unda gansazRvros, ra faqtorebs da situa-
ciebs mihyavT momxmareblebi ufro xSirad
moTxovnilebis gacnobierebamde. momxmare-
belTa SeswavliT, marketologi gaigebs, Tu
ra moTxovnilebebi da saWiroebebi gauCn-
deba maT, riT arian isini gamowveuli da

rogor zemoqmedeben konkretuli saqonlis
arCevanze. anas SeuZlia upasuxos, rom ig-
rZno fotoaparatze moTxovnileba, rode-
sac megobrebma mas Svebulebis dros gada-
Rebuli fotosuraTebi uCvenes. imis gage-
biT Tu yvelaze ufro xSirad romeli
stimulebi aqezeben interess saqonlisad-
mi, marketologs SeuZlia SeimuSavos mar-
ketinguli programebi am stimulebze zemo-
qmedebisaTvis.

saqonlisadmo interesis warmoSobis
stadiaze momxmarebeli agrovebs mis Sesaxeb
damatebiT monacemebs (an ar agrovebs). Tuki
momxmareblis motivebi Zlieria da saqone-
li gvaqvs, myidveli maSinaTve SeiZens mas.
Tuki ara, igi moTxovnilebas mexsierebaSi
SeinarCunebs an informaciis moZiebas dai-
wyebs.

informaciis moZiebayidvis Sesaxeb
gadawyvetilebis miRebis procesis
etapia, romlis msvlelobaSi momxmare-
beli agrovebs damatebiT monacemebs,
met-naklebad aqtiuri qmedebebis miRe-
biT.

 momxmarebels ubralod SeuZlia prob-
lemas momatebuli yuradReba dauTmos: ana,
magaliTad, fotokamerebis Sesaxeb infor-
maciisadmi ufro amTvisebeli xdeba. igi
yuradRebas aqcevs fotoaparatebis rekla-
mas, Tavisi megobrebis fotokamerebs da
usmens laparakebs am Temaze. anam Sesa-
Zloa informaciis aqtiuri moZieba daiwyos,
saWiro informaciis mizanmimarTulad mo-
grovebiT. miRebuli informaciis moculo-
ba damokidebuli iqneba mis wamqezebel Zale-
bze, Tavdapirvelad mis xelT arsebul mo-
nacemebze, informaciis xelmisawvdomobaze,
miRebul monacemTa savaraudo faseuloba-
ze da im kmayofilebaze, romelic moaqvs
moZiebis process.

momxmareblebi informacias Semdegi wya-
roebidan Rebuloben.

♦ sakuTari wyaroebiojaxi, megobrebi,
mezoblebi, nacnobebi.

♦ komerciuli wyaroebireklama, gamyid-
velebi, interneti, saqonelTa safuTavi,
prezentaciebi.

♦ beWdviTi wyaroebiinformacoos maso-
brivi saSualebebi, samomxmareblo organiza-
ciebi.

♦ piradi gamocdilebasaqonelTan damok-
idebuleba, misi Seswavla da gamoyeneba.

TiToeuli am faqtoris SedarebiTi

k.i. Rurwkaia, k.k. Rurwkaia, T. Rurwkaia



217

zegavlena gansxvavebulia da damokidebu-
lia saqonelsa da myidvelze. Cveulebriv
myidveli monacemTa did nawils saqonel-
Ta Sesaxeb Rebulobs komerciuli wyaroe-
bidan, romelTac kompaniebi akontroleben.
yvelaze ufro efeqtiani Cveulebriv aR-
moCndeba piradi wyaroebi, romelTa zegav-
lena yidvis procesze yvelaze didia. ko-
merciuli wyaroebi Cveulebriv informacias
aZleven momxmarebels, xolo piradi wyaroe-
bi Seicaven msjelobebs saqonlis Sesaxeb
da mis Sefasebas konkretuli adamianis mier.
magaliTad, eqimebi, axali samkurnalo
preparatis Sesaxeb igeben komer­ciuli
wyaroebidan, xolo kompetenturi Sefasebe-
bisaTvis mimarTaven kolegebs.

informaciis dagrovebis kvalobaze
izrdeba momxmarebelTa saqmeSi Caxedulo-
ba da kompetenturoba im sakiTxebSi, rom-
lebic dakavSirebulia saqonelTan da mis
TaviseburebebTan. informaciis moZiebis
etapze anam bevri axali ram gaigo fotoa-
paratebis mwarmoeblebis Sesaxeb, da uaryo
zogierTi variantebi. amitom, potenciuri
klientebis informirebisaTvis sakuTari
produqciis Sesaxeb, kompaniam unda ganax-
orcielos saqonlis winwaweva. amis gareSe
igi ver gayidis saqonels. kompaniam unda
icodes, romel firmebs ganixilaven myid-
velebi, garda magisa. konkurentebis cod-
niT, mas SeuZlia dagegmos Tavisi marketingu-
li RonisZiebebi.

marketologma unda icodes samomxmare-
blo informaciis wyaroebi da icodes Ti-
Toeuli maTganis mniSvneloba. unda gavig-
oT myidvelisagan, pirvelad sad gaigona
man savaWro markis Sesaxeb, ra icis man am
markis Sesaxeb da misTvis ramdenad mniS-
vnelovania informaciis yoveli wyaro.

momxmarebeli iyenebs informacias sab-
oloo arCevanis gasakeTeblad. rogor
irCevs igi brends SesaZlo variantebs Soris?
marketologi unda erkveodes va

­
riantebis

Sefasebis procesSi, imis gaTvaliswinebiT,
rom es procedura universaluri rodia:
sxvadasxva situaciebSi myidvelebi sxva-
dasxvanairad iqcevian.

variantebis Sefasebayidvis Sesax-
eb gadawyvetilebis miRebis procesis
etapia, romelzedac momxmarebeli miRe-
buli informaciis safuZvelze ganix-
ilavs saxeze arsebul saqonels.

variantebis Sefasebis procesis gageba-

Si sabazo koncefciebi gvexmareba. jer erTi,
Cven im varaudidan gamovdivarT, rom momx-
marebeli cdilobs konkretuli saWiroeb-
is dakmayofilebas da eZebs upiratesobas,
romelsac uzrunvelyofs saqonlis an mom-
saxurebis SeZeniT. meore, momxmarebeli
saqonels ganixilavs rogorc Tvisebebis
erTobliobas: fotoaparatis SemTxvevaSi
esaa fotosuraTis xarisxi, gamoyenebis si-
martive, wona, fasi da a.S. sxvadasxva momx-
mareblisaTvis aqtualuria saqonlis sxva-
dasxva Tvisebebi; pirvel rigSi igi yura-
dRebas aqcevs imaT, romlebic dakavSirebu-
lia mis moTxovnilebebTan.

mesame, momxmarebeli yovel Tvisebas
mniSvnelobis xarisxs aniWebs. pirvel rig-
Si myidveli afasebs damaxasiaTebel Tvise-
bebsmocemuli saqonlisaTvis sakvanZos.
magram es Tvisebebi aucileblad rodi iqneba
yvelaze mniSvnelovani misTvis. zogierTi
maTgani SeiZleba myidvels damaxasiaTebe-
li mxolod imitom moeCvenos, rom man daim-
axsovra reklama, sadac maT Sesaxeb lapar-
akoben an mas problemebi hqonda maTTan,
ase rom isini ganmtkicdnen mis qvecnobiere-
baSi. SesaZloa iyos sxva Tvisebebic, romel-
Ta Sesaxeb momxmarebels daaviwyda, magram
igi ucbad gaigebs maT mniSvnelobas, rogorc
ki isini naxsenebi iqneba. marketologebma
yuradReba unda dauTmon saqonlis Tvise-
bebs da ara imas, Tu ramdenad arian isini
damaxasiaTebeli.

meoTxe, momxmarebels TiTqmis ueWve-
lad aqvs raRac mosazreba ramdenime bren-
dis Sesaxeb. momxmareblis mosazreba Sei-
Zleba eyrdnobodes rogorc obieqtur in-
formacias, ise saqonlisadmi miweril
Tvisebebs: romlis Sesaxeb STabeWdile-
bebi mas Camouyalibda SerCeviTi aRqmis,
SerCeviTi damaxinjebis da damaxsovrebis
safuZvelze.

brendis saxemosazrebaTa erTob-
liobaa, romelic momxmarebels gaaCnia
konkurentuli brendis Sesaxeb.

mexuTe, momxmarebeli saqonlis yovel
Tvisebas sargeblianobis funqcias aniWebs,
romelic dakmayofilebis xarisxs Seesabam-
eba da TiToeuli TvisebiT uzrunveliyo-
fa. magaliTad, anas mosazrebiT fotoa-
paratiT misi dakmayofileba gaizrdeba, Tuki
igi xarisxiani suraTebis damzadebis saSu-
alebas miscems, da maqsimaluri iqneba, Tuki
kamera arc ise mZime aRmoCndeba da kompaq-
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turi iqneba. am TvisebaTa Sexameba axdens
SenaZenis sargeblobis maqsimizebas da qm-
nis fotoaparatis im ideals, romelic Tavis
warmosaxvaSi Seqmna anam. Tuki aseTi fo-
toaparati gayidvaSia xelmisawvdomi fa-
siT, igi mas ueWvelad iyidis.

meeqvse, momxmarebeli ayalibebs damok-
idebulebas sxvadasxva brendisadmi Sefase-
bis proceduris msvlelobaSi. momxmareble-
bi afaseben da erTmaneTs adareben samomx-
mareblo gadawyvetilebis modelebs erT
an ramodenimejer, Tavisi piradi Tvisebebis
da xasiaTisagan damokidebulebiT.

momxmareblis midgoma variantebis Se-
fasebisadmi damokidebulia mis pirad Tvise-
bebze da konkretul situaciaze. zogierT
SemTxvevebSi momxmareblebi iyeneben zust
gaangariSebas da logikur azrovnebas, sxva
SemTxvevebSi impulsur yidvas axorciele-
ben, intuiciis imediT. zogjer momxmareblebi
yidvis Sesaxeb gadawyvetilebas damoukide-
blad Rebuloben, zogjer ki rCevisaTvis
megobrebs, internets an gamyidvelebs mima-
rTaven.

gadawyvetileba yidvis Sesaxeb gada-
wyvetilebis miRebis procesis is eta-
pia, romelzec momxmarebeli saqonlis
SeZenas axorcielebs.

 Sefasebis stadiaze momxmarebeli bren-
dis ranJirebas axdens, magram ganzraxvasa
da yidvis Sesaxeb gadawyvetilebaze zegav-
lenas axdens 5.7. naxazze naC­venebi ori
faqtori. pirveli garemomcvelTa damok-
idebuleba. maagaliTad, Tuki ana floresis
qmari Tvlis, rom unda viyidoT yvelaze
iafi fotokamera, ufro Zviri aparatis SeZe-
nis albaToba mcirdeba. garemomcvelTa
damokidebuleba Tu ramdenad Zlier zegav-
lenas axdens arCevanze, damokidebulia my-
idvelis simtkiceze Tavis muStrul gada-
wyvetilebaSi da mis survilze, miuxvdes
garemomcvelebs.

yidvis ganxorcielebis ganzraxva Sesa-
Zloa ganuWvreteli situaciuri faqtoreb-
is zegavlenis qveS aRmoCndnen. magaliTad,

momxmarebelma gadawyvita saqonlis SeZena
da Tavisi survili SeaTanxma mosalodnel
saojaxo SemosavalTan, fasTan da saqon-
lis mosalodnel upiratesobebTan. rode-
sac igi cdilobs yidvis ganxorcielebas,
SesaZloa warmoiSvas situaciuri faqtorebi,
romlebic zegavlenas axdenen mis ganzrax-
vaze. magaliTad, anam SeiZleba samuSao
dakargos; SesaZloa warmoiSvas sxva yid-
vis aucilebloba; axloblebidan viRacam
SeiZleba gaakritikos SerCeuli modeli.
amrigad, mjobinebebi da saqonlis Se­Zenis
ganzraxvac ki yovelTvis rodi gan-
sazRvraven samomxmareblo arCevans. isini
zegavlenas axdenen muStrul qcevaze, ma-
gram ar gansazRvraven saboloo Sedegs.

yidvis Sesaxeb momxmareblis gadaw-
yvetilebaze did zegavlenas axdens aRqma-
di riski, romelTanac dakavSirebulia mrava-
li nayidoba. riski damokidebulia fasze,
ganusazRvrelobis doneze da imaze, Tu
ramdenad darwmunebulia momxmarebeli sak-
uTar TavSi. riskis Sesamcireblad momx-
marebeli gansazRvrul nabijebs dgams: man
SeiZleba uari Tqvas SeZenaze; gadados igi,
raTa moagrovos damatebiTi cnobebi; mima-
rTos adre uaryofil brendebs; meti yura-
dReba dauTmos sagarantio momsaxurebis
pirobebis Seswavlas. marketologma unda
icodes, Tu romeli faqtorebi iwveven mo-
mxmareblebSi riskis SegrZnebis provocir-
ebas, da miawodos informacia, romelic am-
cirebs SeSfoTebis dones.

momxmareblis qceva yidvis ganx-
orcielebis Semdeg

qceva yidvis SemdegmuStruli gada-
wyvetilebis miRebis procesis etapi,
romelzec saqonlis SeZenis Semdeg
momxmarebeli dakmayofilebisa da dauk-
mayofileblobis safuZvelze dgams
Semdeg nabijebs.

marketologis muSaoba ar mTavrdeba
saqonlis SeZenis Semdeg. SeZenis ganxor-
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cielebis Semdeg momxmarebeli grZnobs
dakmayofilebas an gawbilebas qcevis stan-
dartuli tipebs yidvis Semdeg, mniSvnelo-
vans marketologisaTvis. ra aris myidve-
lis dakmayofilebis Tu daukmayofileblo-
bis indikatori? pasuxi damokidebulia sa-
momxmareblo molodinisa da saqonlis sa-
varaudo efeqtianobis Tanafardobaze. Tuki
saqonelma ver gaamarTla molodini, momx-
marebeli ukmayofiloa; Tuki igi Seesabame-
ba molodins, momxmarebeli kmayofilia; Tuki
igi aWarbebs molodins, momxmarebeli bed-
nieria.

momxmareblebi ayalibeben molodins
gamyidvelebis, megobrebis da informaciis
sxva wyaroebis informaciis safuZvelze.
Tuki gamyidveli azviadebs saqonlis efeq-
tianobas, maSin momxmareblis molodini ar
gaamarTlebs da igi ukmayofilo rCeba. rac
ufro didia garRveva samomxmareblo molo-
dinsa da saqonlis efeqtianobas Soris, miT
ufro Zlieria ukmayofileba. maSasadame,
gamyidvelma Tavis gancxadebebSi saqonlis
Sesaxeb ar unda gaazviados misi
efeq­tianoba.

kognitiuri disonansimyidvelis
ukmayofileba nayidi saqonliT.

TiTqmis yvela msxvili SenaZeni iwvevs
kognitiur disonanss. erTi mxriv, momx-
mareblebi kmayofilni arian arCeuli bren-
dis upiratesobebiT da gaxarebuli arian,
rom Tavidan icilebdnen sxva markebis nak-
lovanebebs. meore mxriv, yoveli SeZena
gulisxmobs kompromiss. momxmareblebi
diskomforts grZnoben imitom, rom
saqonelTan erTad SeiZines misi naklov-
anebebi, dakarges ra amasTan sxva savaWro
markebis produqciis upiratesobebi. amit-
om momxmareblebi grZnoben Tundac umniS-
vnelo kognitiur disonanss, yoveli SeZe-
nis Semdeg.

ratom aris ase mniSvnelovani klien-
tis dakmayofileba? imitom, rom kompania
saqonels or ZiriTad jgufze yidisaxal
klientebze da mudmiv klientebze. axali
momxmareblebis mozidva ufro Zviri jdeba,
vidre arsebulTa SenarCuneba. amitom ax-
landeli klientebis SenarCuneba xSirad
ufro mniSvnelovania, vidre axlebis mozidva,
xolo klientebis SenarCunebis saukeTeso
xerxiamaTi gabedniereba. kmayofili klien-
ti ganmeorebiT SeZenebs ganaxorcielebs,
Seaqebs maT axloblebTan, SeiZens kompani-

is sxva saqonels, nakleb yuradRebas dauT-
mobs konkurentebis saqonelsa da rekla-
mas. mravali marketologi cdilobs ara
ubralod klientis molodinis gamarTle-
bas, aramed maT gabednierebas. bednieri
klienti TiTqmis ueWvelad ganaxorcielebs
ganmeorebiT SeZenas da dadebiTad gamoex-
maureba saqonels da mis mwarmoebels.

kmayofili klienti dadebiTad axasi-
aTebs saqonels saSualod sam adamianTan,
xolo gawbilebuli yidvas gadaaTqmevinebs
TerTmet kacs. erTerTi gamokvlevis Tanax-
mad, myidvelTa momsaxurebiT ukmayofilo
13%ma sayveduri gamoTqva kompaniaze oc
nacnobTan. rogorc cnobilia, keTili saxe-
li momxmare­bels inarCunebs, xolo cudi
ki maT gaqcevas iwvevs.

kompaniam regularulad unda gazomos
myidvelTa dakmayofilebis done. ar Rirs
mTlianad daveyrdnoT daukmayofilebel mo-
mxmarebelTa saCivrebs, romle­bic mzad arian
gaimeoron isini usasrulod. sinamdvileSi
ukmayofilo klientebis 96% arasodes ar
mouyvebian kompanias Tavis problemebze.
kompaniam unda Seqmnas klientebTan uku-
kavSiris sistema, romelic waaxalisebda maT
mier saCivris gamoTqmas. es imisi gagebis
saimedo xerxia, Tu ramdenad myaria misi
reputacia da risi gaumjobeseba SeiZleba.
magram mxolod gamoZaxilebis mosmena
arasakmarisia saWiroa konstruqciuli re-
agireba saCivrebze.

ukmayofilo momxmarebels SeuZlia kog-
nitiuri disonansis Semcireba. magaliTad,
ana ukmayofiloa nayidi fotoaparati
CanoniT,SeiZleba daubrunos igi, an daarw-
munos sakuTari Tavi mis RirsebebSi, an mi-
iRos megobrebis dadebiTi daxasiaReba. mas
SeuZlia ubralod Sewyvitos informaciis
Segroveba fotoaparatebis Sesaxeb.

marketologebs SeuZliaT damatebiTi
nabijis gadadgma kognitiuri disonansis
Sesamcireblad da dadebiTi damokidebuleb-
is Camosayalibeblad SeZenili saqonlisadmi.
sasargebloa klientebis winadadebebis miRe-
ba saqonlis srulsayofad da warudginos
uaxloesi serviscentrebis sia.

samomxmareblo saWiroebaTa da SeZenis
procesis codnawarmatebuli marketingis
safuZvelia. Tuki ici rogor swarmoebs
moTxovnilebis gacnobiereba, informaciis
mogroveba, variantebis Sefaseba, gadaw-
yvetilebis miReba yidvis Sesaxeb da riT
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xasiaTdeba qceva yidvis Semdeg, marketologi
uamrav sasargeblo cnobebs Rebulobs imis
Sesaxeb, Tu ukeT rogor daakmayofilos my-
idvelTa moTxovnilebebi. warmodgena eqne-
ba ra yidvis procesis monawileebze da
muStrul qcevaze zemoqmed sakvanZo faq-
torebze, marketologs SeuZlia SeimuSavos
efeqtiani da mimzidveli winadadeba mizno-
brivi bazrisaTvis.

gadawyvetilebis miReba axali
saqonlis SeZenaze

Cven ganvixileT etapebi, romelTac my-
idvelebi gaivlian moTxovnilebaTa dakmay-
ofilebis msvlelobaSi. am etapis gavla
myidvels SeuZlia swrafad an nela an Seu-
Zlia zogierT maTgans adgilebi Seucva-
los. yvelaferi damokidebulia myidvelis
xasiaTze, saqonelsa da konkretul situa-
ciaze.

axla visaubroT imis Sesaxeb, Tu myid-
velebi rogor udgebian axal saqonelTa
SeZenas.

axali saqonelisaqoneli, momsaxure-
ba an ideaa, romelic potenciuri myid-
velis mier aRiqmeba rogorc axali.

axali saqoneli aucileblad marTlac
axali rodia. Cven gvainteresebs, Tu momx-
mareblebi pirvelad rogor gaigeben
saqonelTa Sesaxeb da rogor Rebuloben
gadawyvetilebas maT SeZenaze, sxva
sityvebiT,rogor xorcieldeba maTSi gada-
wyvetilebis miRebis procesi.

axali saqonlis miRebis procesi
azrobrivi procesia, romelic warmoebs
im momentsa, rodesac individi pirve-
lad gaigebs siaxlis Sesaxeb, da misi
SeZenis gadawyvetilebas Soris.

saqonlis miReba myidvelis gadaw-
yvetilebaa saqonlis CarTvis Sesaxeb,
mudmivad gamosayenebelTa siaSi.

axali saqonlis miReba Sedgeba xuTi
etapisagan.

♦ cnoba (gacnoba). momxmarebeli gaic-
nobs axal saqonels, magram informacia mas
jerjerobiT cota aqvs.

♦ interesi. momxmarebeli agrovebs mo-
nacemebs axali saqonlis Sesaxeb.

♦ sirTule. siZneleebi, romlebic warmo-
iSoba siaxlesTan da mis gagebasTan damok-
idebulebaSi. mravali mosargeblisTvis Zne-
lia axali teqnologiebisadmi damokide-

buleba (urTierToba), amitom simartive
gamoyenebaSi kritikulad mniSvnelovania.

♦ masStaburoba. siaxlis gamocdis Sesa-
Zlebloba SezRuduli masStabebiT.

♦ cnobebis gadacemis SesaZlebloba.
garemomcvelTa mier inovaciis Sedegebis
danergvis, dakvirvebis an aRweris SesaZle-
bloba.

 aTvisebis tempebze zegavlenas axdenen
sxva maxasiaTeblebic, magaliTad, Tavda-
pirveli da mimdinare danaxarjebi, riski
da ganusazRvreloba, sazogadoebis mowone-
ba da mosazrebis kanonmdebelTa saqmiano-
ba. marketologma unda Seiswavlos yvela
es faqtori axali produqtis da mar-
ketingul RonisZiebaTa Sesabamisi programe-
bis SemuSavebisas.

samomxmareblo (muStruli) qceva
sxvadasxva qveynebSi

erT qveyanaSi momuSave kompaniebisaTvis
yovelTvis martivi rodia samomxmareblo
qcevis gageba, magram saerTaSoriso masSta-
biT momuSave kompaniebisaTvis es kidev
ufro Znelia. Tumca sxvadasxva qveynis mo-
mxmareblebi raRaciT hgvanan erTmaneTs, ma-
gram maTi idealebi, rwmenebi da Cveulebebi
Zlier gansxvavdebian. kompaniebi unda geb-
ulobdnen am gansxvavebebs da Seaguon maT
TavianTi produqcia da matketingis pro-
gramebi.

sxvadasxva qveynebis bazrebis gansxvave-
bebi SesaZloa ufro daxvewili da gan-
pirobebuli iyos gansxvavebebiT momxmare-
belTa da maT garemomcvelTa maxasiaTe-
blebSi an sxvadasxva CvevebiT. ganvixiloT
Semdegi magaliTebi.

♦ Tavis gaqneva erTi mxaridan meorisak-
en niSnavs „aras”, xolo bulgareTSi da
SrilankaSi („kis”).

♦ samxreT amerikaSi, samxreT evropaSi
da mraval arabul qveyanaSi Sexeba aRiqme-
ba rogorc pirad cxovrebaSi Careva.

♦ norvegiasa da malaiziaSi uxamsobaa
TefSze SeuWmeli sakvebis datoveba, egvip-
teSi uxamsobaa yvelaferi amisi SeWma.

♦ komivoiaJori SeiZleba siZneleebs
waawydes italiaSi, sadac mamakacebisaTvis
ar SeiZleba qalbatonis monaxuleba, Tuki
igi martoa saxlSi.

msgavsi niuansebis arcodnam SesaZloa
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Zlier daazaralos kompaniebi misi produ-
qciis winwawevaSi saerTaSoriso bazrebze.

kompaniebma unda airCion TavianT
saqonelTa da marketinguli programebis
adaptaciis xarisxi sxvadasxva bazrebis
momxmarebelTa kulturuli Taviseburebe-
bisadmi. erTi mxriv, saWiroa sakuTari wi-
nadadebebis standartizeba, ra­Ta gavamar-
tivoT operaciebi da ekonomia gavakeToT
danaxarjebSi. meore mxriv, mar­ketingul
RonisZiebaTa yoveli qveynis tradiciebi-
sadmi adaptacia saSualebas iZleva ukeT
daakmayofilos adgilobriv momxmarebel-
Ta saWiroebebi. marketologis amocanaa
swori Tanafardobis miRweva marketingu-
li kompleqsis adaptaciasa da standarti-
zacias Soris.

ZiriTadi koncefciebis mimoxilva

saboloo momxarebelTa amerikuli ba-
zari TiTqmis 300 mln kacs Seadgens, rom-
lebic yovelwliurad 12$ trlnze mets
abandeben sxvadasxvanair saqonelsa da mom-
saxurebaze. msoflio samomxmareblo baz-
ari warmodgenilia 6,5 mlrdze meti momx-
marebliT. momxmareblebi sxvadasxva qveya-
naSi arsebiTad gansxvavdebian asakiT, Semo-
savlis da ganaTlebis doniT, moTxovnile-
bebiT da gemovnebiT. myidvelTa samomxmare-
blo qcevis codna marketologis erTerTi
umniSvnelovanesi amocanaa.

1 . mogviyeviT samomxmareblo bazris
Sesaxeb da aRwereT muStruli (samomx-
mareblo) qcevis modeli .

individualur myidvelTa samomxmareb-
lo  bazari warmoadgens saboloo momx-
mareblebs (fizikuri pirebi an saojaxo
meurneobebi), romlebic saqonels da mom-
saxurebas iZenen piradi moxmarebisaTvis.
marketinguli stimulebis da momxmarebel-
Ta reaqciis urTierTqmedebaTa umartivesi
modeli gulisxmobs, rom es stimulebi da
sxva faqtorebi urTierTqmedeben momxmare-
belTa Segnebaze. momxmarebelTa Segneba
ori nawilisagan Sedgebamyidvelis pirovnu-
li maxasiaTeblebis da sakuTriv momxmare-
blis mier gadawyvetilebis miRebis proce-
sisagan. zegavlenis faqtorebi momxmareb-
lis SegnebaSi gadaiqceva mimdinare reaq-
ciaTa erTobliobad: saqonlis, savaWro
markis da savaWro Suamavlis, droisa da
SeZenis moculobis SerCeva.

2 . mogviyeviT ZiriTadi faqtoreb-
is Sesaxeb ,  romlebic zegavlenas
axdenen momxmarebelTa muStrul qce-
vaze .

 momxmareblis samomxmareblo (muS-
trul) qcevaze zegavlenas axdens oTxi
saxis faqtori: kulturuli, socialuri,
individualuri da fsiqologiuri. am faq-
torebis codna marketologebs exmareba
miznobrivi myidvelebis gamoyofaSi da saqon-
lisa da sareklamo strategiebis SeqmnaSi,
romlebic akmayofileben momxmarebelTa
moTxovnilebebs. kultura umniS­v­nelovanes
zegavlenas axdens adamianis moTxovnile-
bebsa da qcevaze. adamianebs, romlebic sx-
vadasxva kulturebs, subkulturebs da so-
cialur klasebs miekuTvnebian, sxvadasx-
vanairi mjobinebebi gaaCniaT, saqonelTa da
savaWro markebTan mimarTebiT. garda amisa,
saqonelTa da savaWro markebis SerCevaze
zemoqmedeben socialuri faqtorebi: (saw-
evro koleqtivisa da ojaxis zegavlena)
da individualuri maxasiaTeblebi (sasic-
ocxlo ciklis asaki da etapi, saqmianobis
saxe, ekonomikuri mdgomareoba, cxovrebis
wesi,xasiaTis Taviseburebebi da TviTaRq-
ma). dabolos, individualuri momxmareblis
samomxmareblo qcevaze zemoqmedebs oTxi
saxis fsiqologiuri faqtori: motivacia,
aRqma, gamocdilebis aTviseba, da aseve mo-
sazrebebi da rwmenebi. yvela am faqtorTa
Seswavla saSualebas iZleva ukeT gavigoT
myidvelis mier gadawyvetilebaTa miRebis
meqanizmi.

3 . ganmarteT gadayvetilebis miRe-
bis procesi yidvis Sesaxeb da mogviy-
eviT misi etapebis Sesaxeb.

 yidvis ganxorcielebisas myidveli gaiv-
lis gadawyvetilebis miRebis procesis Sem-
deg stadiebs: moTxovnilebis gacnobiereba,
informaciis moZieba, variantebis Sefaseba,
gadawyvetileba yidvis Sesaxeb da reaqcia
yidvaze. moTxovnilebis gacnobierebis sta-
diaze momxmarebeli sakuTar Tavs angariSs
aZlevs problemis an saWiroebis arsebobaze,
romlis dakma­yofileba SeiZleba saqonlisa
da momsaxurebis SeZeniT. moTxovnilebis gac-
nobierebiT, momxmarebeli iwyebs informaci-
is moZiebas. saWiro informaciis Segrovebis
Semdeg igi gadadis variantebis Sefasebaze
da ixilavs saqonelTa markebs, romlebic
SeZleben misi moTxovnebis dakmayofilebas.
Semdeg momxmarebeli gadawyvetilebas Rebu-

leqciebis kursi. Tema 5
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lobs yidvis Sesaxeb da axorcielebs mas.
ukanasknel etapze dgeba reaqcia SeZenaze
da momxmarebeli axorcielebs raRac qmede-
bebs, romlebic gamowveulia dakmayofilebiT
an daukmayofileblobiT nayidisagan. marke-
tologis amocanaagaigos muStruli qceva
yovel stadiaze da Seecados masze zegav-
lenas.

 4.aRwereT axal saqonelTa miReb-
isa da gavrcelebis procesi.

 axal saqonelTa miRebis procesi Sedge-
ba xuTi etapisagan: gacnoba, inte­resi, Se-
faseba, gasinjva, miReba. axal saqonelTan
momuSave marketologi unda daexmaros
momxmarebels am xuTi etapis gavlaSi. my-

idvelebi axal saqonels Rebuloben sxva-
dasxva siswrafiT, rac ganpirobebulia my-
idvelTa pirdi TaviseburebebiT da saqon-
lis parametrebiT. yvela momxmarebeli
pirobiTad SeiZleba davyoT xuT kategori-
ad: novatorebi, adrindeli mimdevrebi, adrin-
deli umravlesoba, gviandeli umetesoba da
gviandeli mimdevrebi (CamorCenilebi). mo-
mxmarebelTa yoveli kategoria moiTxovs
Tavis marketingul midgomas. Cveulebriv
marketologebi cdilobdnen saqonelsiax-
lisadmi potenciuri adrindeli mimdevreb-
is yuradRebis miqcevas, gansakuTrebiT maT
Soris imaTi, vinc mosazrebaTa liderebi
arian.
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